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Export
CSV gi XLSX
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Reporting
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Ads Manager (o pdill Jji

Llildedl Jal ariall gudaig oJllcl ara w@an Ja aalg pydi

o 00 Ads Reporting

Last 30 days e

Ad name o

Video, founder
Reel, offer
Carousel, menu
Story, promo

Image, test

o CSV

e PNG

Alin pgy 30 ailide il Jal dgiall guai @)
ubgglan Junill canil :CSV gi XLSX (raw data) jLix

Amount spent
EGP 5,000
EGP 4,200
EGP 3,600
EGP 2,800
EGP 400

e XLSX (formatted data)

o XLSX (raw data) o

Results
25
52
40
28

plajill hialy (Gunii

Cost per result
EGP 200

EGP 81

EGP 90

EGP 100

EGP 133

Impressions
61,400
58,900
47,300
39,800

5,100

Link clicks

540
1,120
860
610
48
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Baalg éyn Claude (A djioll Jeuis
.Free lI sia .plans JdI J& _lc dlleuiig .Code execution and file creation Lga.wl

-
° Claude - Settings
General
Code execution and file creation e ‘3
Account
Privacy

Upload CSV, Excel and other files. Claude can analyze them and make charts. Up to 30MB
Capabilities per file. o

I g@ owner JI Enterpriseg Team Jc .l lgyls e .Settings, Capabilities I (jo 0
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o You are a performance marketing analyst. The attached file is my Meta ads

report: one row per ad, same date range. The goal of these ads is [messages].

Currency: [EGP].

e 1. Calculate cost per result for every ad (amount spent / results).

Use my numbers only. If a column is missing, tell me, do not guess.

e 2. Sort the ads in a table: ad name, spend, share of total budget,

results, cost per result. Most expensive first.
3. Draw a scatter chart: spend on the x axis, results on the y axis.
Label the ad that spends a lot and returns little.

e 4. Name the ad that brings a customer at the highest price, and how many

times the average of the others it costs.
5. Give me up to 3 possible reasons from the data itself (creative age,

frequency, CTR). Mark each one as a guess, not a fact.

e 6. Suggest how to move its budget to the ads doing better, in EGP.
7. Flag any ad with too few results to judge.
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You are a performance marketing analyst. The attached file is my Meta ads
report: one row per ad, same date range. The goal of these ads is [messages].
Currency: [EGP].

1. Calculate cost per result for every ad (amount spent / results).
Use my numbers only. If a column is missing, tell me, do not guess.

2. Sort the ads in a table: ad name, spend, share of total budget,
results, cost per result. Most expensive first.

3. Draw a scatter chart: spend on the x axis, results on the y axis.
Label the ad that spends a lot and returns little.

4. Name the ad that brings a customer at the highest price, and how many
times the average of the others it costs.

5. Give me up to 3 possible reasons from the data itself (creative age,
frequency, CTR). Mark each one as a guess, not a fact.

6. Suggest how to move its budget to the ads doing better, in EGP.

7. Flag any ad with too few results to judge.
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e A
e Claude
[ ads_r‘epor‘t.xlst @
[the prompt above]
O Video, founder costs EGP 200 per result, 2.2x the average of the other three (about EGP 90). e
Ad Spend Share Results Cost / result 0
Video, founder EGP 5,000 31% 25 EGP 200
Story, promo EGP 2,800 18% 28 EGP 100
Carousel, menu EGP 3,600 23% 40 EGP 90
Reel, offer EGP 4,200 26% 52 EGP 81
.
°
Y Video, founder
[}
Spend (EGP)
\§
.Gy a3 .ain Jal capn alile] go Jal qliig wam el e .clolé)i o dygunn (Jile] Jal aiill aalai o

anag ulily awAagill dowjg Jgaa
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@ Claude - results

Guess 1 . - creative age Guess 2 - frequency

Each person saw it 4.1 times on average. People are

Running for 9 weeks. CTR fell from 1.4% to 0.9%.
tired of it.

Move e From To

EGP 2,500 Video, founder Reel, offer
EGP 1,500 Video, founder Carousel, menu

Too few results to judge: Image, test (3 results). e
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TikTok Instagram m Linkedin
@minasaadwahba @minasaad.ai in/minasaadl
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( N\ )
X GitHub Website
@MinaSaad__ MinaSaadl mina-saad.com
N

https://www.facebook.co Meta, Create a visualization in Ads Reporting (export as XLSX or CSV, fetched 2026-10-27) .1

https://www.facebook.com/business/help/762109693832964 Meta, Cost per result (fetched 2026-10-27) .2
https://www.facebook.com/business/help/611432918970668 Meta, Results (fetched 2026-10-27) .3

https://support.claude.com/en/articles/1211178 Anthropic, Create and edit files with Claude (fetched 2026-10-27) .4

Jalnaall

m/business/help/3265285920226789

3-create-and-edit-files-with-claude
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